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New drinks review: intelligent design

A range of innovatively-designed packages have been reported
by Productscan Online this month. Boisset America has
presented a range of French wines in a Tetra Pak that almosr
resembles a juice carton, while ShotPak packages its liqueurs in
a tiny plastic pouch. Meanwhile, Coors has come up with a new
way to keep beer cooler for longer, utilizing a label that stops
hands from warming the beer...

Boisset America has introduced a wine presented in novel
fashion in the US and Canada. French Rabbit Wine comes
in a Tetra Pak prism, or ePod, which is touted as the first
time in North America that a premium French wine has been
presented in this type of packaging. The company states the
package, which looks like a juice carton more than a wine
vessel, is a more environmentally friendly way of storing
wine. The new package is said to hold a third more liquid
than traditional wine bottles, costs less to handle and can be
flattened into the recycling bin. Although Boisset America is
the first to release this type of packaged wine, more wineries
are expected to follow with their own version as they strive to
cut costs.




